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an apparently necessary PSA on

POSTER DESIGN

Here at Sutherland, posters are an essential part of our interpersonal communication. Whether it be a advertisement for your brand new club, or a piece of propaganda for your student council campaign, posters are the way to go to get a message out there. In theory, this shouldn’t be a problem, but it is. The issue is
that every single one of you seems to be awful at making the friggin things. I’m so sick of walking down hallways and my poor eyes being attacked by the ugly, terrible posters every student seems to plaster on the walls.
Here’s an admittedly above-average example I pulled from an anonymous source . It isn’t the worst thing I’ve
ever seen, but still lacks some key features a poster design needs to excel, appeal, and impress. Hopefully by
the end of this, our halls will be filled with nothing but poster that can only be described as masterpieces.

POOR

amount of information
given. This doesn’t show
nearly enough about the
performance. An audience is always more
clueless than you expect
them to be. This poster is missing a time, address, and ticket sale info.

Music by ANDREW LLOYD WEBER
Music by ANDREW LLOYD WEBER
Lyrics by TIM RICE
Lyrics by TIM RICE

SPACING

is huge when considering
the layout of your poster.
You need to decide where
everything is placed, how
far apart it should be,
and if anything needs to
be isolated. All of these
decisions will help you
to make the important
information stand out.

UNPROFESSIONAL

USE OF

One of the hard truths in graphic design is that not everything is up to your creative ingenuity. Especially if you’re designing for a company or organization, there are going to be specifications you are going
to have to work under. Truly good graphic design is when you follow the rules set before you, but still manage to make the end product appealimg to the target audience. If you can please both your employer and
yourself, you’ve done the job well. This is the poster design I ended up with for our school musical: Evita.

LOOKS

you can immediately see
a color scheme. Having a strong main color
makes the poster more
impactful, striking, and
memorable. If there are
too many colors all over
the place, it tends to look
like a big jumbled mess.

special effects should always be as limited as possible. Too many details
and effects willl distract a
viewer’s eye from the clear
information they need.
It’s best to have one fancy font and keep the rest
nice, clean, and simple.

are just as important as
information when designing a poster. If the piece
just isn’t appealing, who
would want to look at it?
If your designs makes
people want to look away,
it has failed at the most
basic level a poster can.

work is usually the product of a lack of consideration for the viewer. What are they going to learn from your poster? What are they going to look at first? Are you clearly expressing what they
need to know? A good way to start doing better work is to use a proper program. This piece, for example, was made in Microsoft Word. That’s a no-no. You’ll want to use Adobe Photoshop or better yet, Adobe Illustrator. These have way more options and give you a lot more room to make things look nice.
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RULES
FOLLOW THE

HERE

EXPERT

work will look clean. it
separates graphic and
text. Our brains are heavily wired to recognize and
appreciate borders. We
like it when we can see exactly what the difference
is between two different
things. Hard borders and
solid colors work best for
posters, as they’re recognizable at a quick glance.

IS MY

information at all unclear? Have I isolated the
important stuff? Is my
graphic needlessly integrated with the text? These
are questions designers
need to ask themselves
to make sure they don’t
make any basic mistakes.

TALENT

doesn’t actually have
much to do with good
design. There are basic
rules that make things
look appealing. Anyone can follow rules, and
that’s all you really need
to make a nice design.
Keep things simple, clear,
isolated, and expressive
and pretty soon you’ll be
an expert poster designer.
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THE
Influence
of

...

•

Illustrations allow us to visualize what
humans cannot naturally see, from
internal organs to microscopic things
like atoms.

•

Many early planetary models were more
visually pleasing than accurate.

•
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•

Leonardo da Vinci’s Vitruvian Man
illustrated the proportions of the human
body.

•

Art and math work collaboratively to
create lasting architecture.

•

Fibonacci numbers and the golden ratio
are found in buildings, nature, and art.
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Typography is very important in the
literary industry, as wordmarks for many
celebrated books have become famous
fonts on their own. The style of font
allows the author to reflect the mood of
the book and emphasize their message
before the reader even opens the cover.

•

Art allows polititians to influence the
public through propaganda.

•

Cartography helped people explore the
New World in the sixteenth century.

•

Portraits allow us to visualize what
famous historical figures looked like
without photography.
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“If thereʼs one thing that truly indicates the design
fads of an era, itʼs a yearbook.”

Yearbooks
over the years

This 90’s yearbook
has a hand-drawn
comic-style cover,
featuring bright colors
that attract the eye
and hold it. The bold
outlines and action
draw attention to the
center bottom, where
a knight with
“SHS” on his shield
strikes a pose. The
text is fairly unique, differentiating itself
from typed fonts. Contrasting colors like
blue and yellow are placed close together
to make easy-to-define characters that pop
out from the background.
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The 2000 yearbook
design is one good
example of how
yearbooks are
reminiscent of their
era. A distinctive
spotted green
tiling draws the eye
towards the center of
the image, a grandient
shaded vault ajar. The
posters on the sides of
the corridor add character, and the
orange-purple gradient text, while slightly
garish, stands out from the background and
the rest of the image. These elements
combine to give us an impression of the
gaudy, web-1.0 designs of the 2000s.

Yearbooks are meant to be dated, to show the quintessential aesthetics of their time.
Contemporary elements are eschewed in favor of bold new combinations of shape, text,
and more. The pastels of the 50s, the cartoony and bright look of the 80s, and the sleek,
modern appearance of the 2010s all are manifest in their respective yearbooks. Yearbooks
are also good at indicating not only design, but fashion. Hairstyles, clothing, and accessories
have all changed over the years as well, distancing themselves from the next decade for
eternity. Whenever you need a reference for a specific era, a yearbook is certain to help.
This cover is the
Sutherland
Highlights 1950 cover.
It features pastel colors
and simple geometry
with a classic serif font.
Two students take up
the lower half of the
cover, while the text is
placed off-center and
close to the top. The
wave effect on the text
gives the impression that it might be
a cloud, which complements the light
blue tones present in the cover as a whole.

Pictured here is the
Sutherland Street
1990s yearbook. A
checkered black and
white makes up the
background of the
cover, while a neon
pink makes up the
foreground and text.
The text is written in a
flowing script common
in that decade. A
stylish car also popular in the 90s provides
a stunning and eye catching bottom graphic.
Though the full cover was too large to
easily capture, the checkers do align with
the corners and edges of the yearbook,
giving it a nice pattern.

A stack of yearbooks in the library.
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Evolution of the
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C R M S Logo
CREATIVE
RESILIENT
MINDFUL
SPIRTIED
END HERE

START HERE

C

an you create a logo? Well, of course
we can. We aren’t called graphic design students for nothing. In the fall of 2017, Calkins
Road Middle School students created drawings that represented the CRMS acronym
- Creative, Resilient, Mindful, and Spirited.
The drawings were sent to the talented students in Graphic Design II. The students were
challenged to create a coat of arms for the
Middle School using the drawings from the
students.
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R

ough drafts were first. Here are some
of the first rough drafts from the student drawings. By creating them in Adobe Illustrator, the
designs would be simpler and easier to work
with as a whole. After doing this, though, the
graphics students realized that each element
didn’t work well together. The “creative” pallet
had too many small lines that clashed with the
thicker lines in the brain. Likewise, the helmet had an outline, unlike all the others. This
was their first roadblock and it was back to the
drawing board.

M

ultiple designs were tested. Sometimes it takes many versions of one design
before a specific one “speaks” to you. By
bringing in the colors of the teams at CRMS,
this design would tie together both the school
and their acronym. This design is clean until
you look at the text, which had a shadow.
The shadow is needed so that the reader can
distinguish the text from the background,
as it can melt into the background with that
many colors. But it does confuse the eye, so
it wasn’t a final design. The graphics students
had another roadblock and the end of the year
was looming around the corner.

S

oon, the graphics students had a plan
for the base of the final design. It was to be a
coat of arms, so it had to be on a shield. Over
the summer of 2018, certain students and Mrs.
Palermo were able to make multiple working
drafts and soon came to this one. Each quarter
of the shield represents a letter of CRMS. The
summer graphics team did hit a roadblock as
the design for “resilient” had to be changed.
Creating a graphic version of a photo of
someone on a mountain was difficult, as the
other designs were graphic in the beginning.
But they persevered and finished strong with
this final design for Calkins Road Middle
School.

9

THIS ISSUE

Vitaly pronin 2-3 POSTER DESIGN
gracie bennett 4-5 CRMS LOGO

Eve Magee 6-7 YEARBOOK TRENDS
emma dickerson 8-9 CRMS LOGO

front Cover: Vitaly Pronin 				

Back Cover: Emma Dickerson

